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Abstract: With the rapid development of E-commerce, product return is increasingly becoming
an important factor to impact the market demand and inter-channel competitive advantage in a
dual-channel supply chain. In view of the product return factor, this paper investigated the
optimal strategy on about wholesale price, retail price and retail service of the dual-channel
supply chain. Based on different styles of dual-channel supply chains, a Stackelberg game model
dominated by manufacture was built and the model was solved .Then, the optimal pricing and
service strategy was obtained. Finally, a contrastive analysis about the impact of product

return rate on the parameters under different channel structures was made.
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chain structure
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